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Interview

Dr Markus Heibach gives an outlook for
IDS and explains its importance from the
perspective of the dental industry.

Interview

some of the highlights in store.

Mark Stephen Pace speaks about the present
status of the preparations for IDS and hints at
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Products in focus

IDS 2023 to offer visitors the opportunity to
see and try out the most current innovations in
dentistry.
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Dentistry to celebrate 100 years of IDS

After COVID-19 slowdown, IDS set to return to its former size for anniversary event.

~In 2021, 23,000 visitors from 114 countries attended IDS. (Image: Koelnmesse/IDS)

W This year, IDS will be celebrating
twomilestones.Inadditionto hold-
ing the 40™ edition of the leading
globaltradefairofthe dentalindus-
try from 14 to 18 March, the organ-
isers are looking forward to the
show’s 100 anniversary.

For over 30 years, IDS has been
held at the Koelnmesse trade fair
groundsin Cologne.In 1992, the As-
sociation of the German Dental In-
dustry commissioned Koelnmesse
withthe planningandimplementa-
tionoftheevent,whichhasbeenthe
majorshowcaseforthelatestinnova-
tionsand market trendsin dentistry
ever since.

Despitethechallengingcircum-
stances for large-scale events that
arosefromthe COVID-19 pandemic,
IDS2021 reaffirmedthe show’s posi-
tion as the leading dental trade fair
worldwide.Held in September—six
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Ivoclar celebrating a century of innovations at IDS 2023

M This year, the Ivoclar Group is
proudly celebrating 100 years of
company history and innovations
in events throughout the year, in-
cluding its showcase at IDS 2023.
Since its founding in 1923, Ivoclar
hasevolvedintoaworldleaderinthe
dentalindustrywiththesupportof
itscustomers,partnersandemploy-
ees. Today, the Ivoclar Group has a
comprehensiveproductportfolioin
its specialised market segment.
Theglobaldentalindustryspecial-
ist,headquarteredinLiechtenstein,
has innovativeness, quality, trust-
worthinessandreliabilityembedded
inits DNA and considers itself to be
well equipped for the future.

In its 100-year history, Ivoclar
hascomeupwithnumerouspioneer-
ing inventions that have had a sus-
tainedimpactonthedentalindustry.
Ivoclar maintains one of the indus-
try’slargestand most respected re-
search and development centres.
Therefore, it is not surprising that
thecompanyhaschosen“ACentury
of Innovation” as its anniversary
themeinorderto highlightitsinno-
vative spirit. When asked about
Ivoclar'scompanyphilosophy,Diego
Gabathuler,CEOofthelvoclarGroup,
explained: “We have built our suc-

Family-owned company looks back on “A Gentury of Innovation”.

cessonprovidingcustomer-focused
innovations, including integrated
system solutions that enhance the
efficiency of the user. We ensure ex-
cellent quality and utmost reliabil-
ity. Our working relationships are
based on trust and respect.”

He added: “We focus on giving
peopleahealthyandattractivesmile
andpromotingabetterqualityoflife.
Forthispurpose,wesupplyourprod-
uctstocustomersinaround 130coun-
tries. Our employees all over the
worldcontinuouslystrivetooptimise
the company’s range of integrated
solutions made up of intelligent sys-
temsolutions,practice-orientedtrain-
ingandeducationofferingsaswellas
comprehensive after-sales support
and unparalleled customerservice.”

ThelvoclarGrouphas47 subsid-
iaries and branch offices, and item-
ploys 3,500 people worldwide who
are dedicated to delivering excep-
tional products and services. The
family-ownedbusinesshasproduc-
tion facilities in Austria, Germany,
Italy, Liechtenstein, the Philippines,
Sweden and the US.

Thecompanyheadquarters,which
arenowinLiechtenstein,wereorigi-
nallyinZurichinSwitzerland, where
the company was founded in 1923.

<Visualqualitycontrolofceramiccrownsafterfinalfiring.(Image:LiechtensteinischesLandesarchiv/
Walter Wachter, Schaan)

Thegeneralpartnershipatthattime
traded under the name of “Rams-
perger and Co.” and focused on
manufacturing artificial teeth. Dr
AdolfSchneider,amechanicalengi-
neer from Germany, took over the
managementofthecompanyin1948
andacquiredithimselfshortlyafter-
wards. In 1951, he renamed the
company,from“Ramco”to“lvoclar”,
derived fromtheFrenchwords“ivo-
ire” (ivory) and “clair” (bright). At
that time, the company name was
symbolicofaneweraofinnovation.

Overthedecades,lvoclarestab-
lisheditselfasaleaderand driver of
innovationin the dental industry at
agloballevelthroughitsongoingin-
vestment in research and develop-
ment. Milestones in its history in-
cludetheintroductionofSilicap(1965),
Heliomolar(1984),IPSEmpress(1991),
Tetric (1992), IPS e.max CAD (2005)
andthelvotiondenturesystem(2020).
Theimportanceofdigitalisationcon-
tinuestogrowinthedentalindustry,
and today, Ivoclar is well prepared
for the future. In this context, the
company candraw on the excellent
relationships it has forged with cus-
tomers and partners over the years
to develop true value-added solu-
tions. »2



