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Neodent—From Brazil 
into the world
An interview with Dr Geninho Thomé and Dr Sérgio Bernardes

Timo Krause

Looking back at Neodent’s journey over the past three de-
cades, what have been the most impactful developments re-
lated to the Zi Ceramic Implant System since its introduc-
tion in 2022? In what ways has this innovation influenced 
Neodent’s position in the global implant market?
Thomé: Since its launch in 2022, the Zi Ceramic Implant System 
has marked a turning point in our portfolio. Initially introduced 
to meet growing demands for metal-free and aesthetic solutions, 
it quickly evolved into a robust system capable of addressing 
clinical challenges in both anterior and posterior regions. With 
the 2025 introduction of the Zi Transmucosal Ø5.0, we ex-
panded our ceramic indications to high-load areas, a segment 
often avoided with ceramics due to concerns over mechanical 
resistance.

Bernardes: This shift positioned Neodent not just as a pioneer 
in accessibility and immediacy, but now also as a reference in 
aesthetic-driven and digital solutions. Our presence in new mar-
kets and the adoption of the Zi System by a growing number of 
clinicians globally reflects its impact in enhancing our market 
leadership.

Could you elaborate on the advancements made in the Zi 
Ceramic Implant System since its launch and what future
enhancements can we expect in this product line?

Thomé: The Zi Ceramic Implant System has undergone continu-
ous evolution. Originally launched with bone level options, we 
addressed flexibility with a two-piece connection and expanded 
prosthetic workflows. In 2025, the introduction of the Zi Trans-
mucosal Ø5.0 brought innovations in macrogeometry—wider 
diameter for large sockets, shorter lengths (as short as 5.0 mm) 
for complex cases, and a redesigned internal connection (ZiLock) 
for improved load distribution and stability.

The portfolio was further strengthened with the introduction of 
the abutment for bridge, extending the range of indications 
beyond single-tooth cases. This addition significantly increased 
the clinical versatility of the Zi system, especially for clinicians 
aiming to deliver aesthetic and metal-free rehabilitations in more 
complex situations.

Bernardes: And the launch of the guided surgical cassette for 
Zi allowed clinicians to have more precision and accuracy for 
the implant placement, according to the treatment planning. All 
the benefits from guided surgery are very important for ceramic 
implantology and the incorporation of guided surgery protocols 
via the Zi MultiKit was another milestone, simplifying adoption 
and improving clinical predictability. Future developments will 
focus on expanding prosthetic options, optimising surface 
characteristics for faster biological integration, and deepening 
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integration with digital planning tools. The goal 
is to continue delivering a ceramic system that 
offers strength, aesthetics, and versatility across 
a broad spectrum of cases.
 
Global networking seems central to Neodent’s 
philosophy. How has Neodent leveraged these 
aspects to expand its influence globally, par-
ticularly following the full acquisition by the 
Straumann Group in 2015? In which way did 
the company benefit from the takeover?
Thomé: The acquisition by the Straumann Group 
in 2015 was a strategic catalyst that acceler-
ated Neodent’s full global potential. Through 
Straumann’s established international infrastruc-
ture, Neodent combined forces, and gained 
immediate access to broader markets, advanced 
research and increased its development capabil-
ities. We were able to scale production, expand 
our product range, and align with high regulatory 
standards in new countries. The collaboration 
also strengthened our innovation pipeline, ex-
emplified by the Zi Ceramic Implant System—an 
outcome of combining Neodent’s pragmatic and 
agile development culture with Straumann’s global 
expertise and scientific excellence. 

Bernardes: This synergy allowed us to go fur-
ther: by combining Neodent’s strengths—our 
philosophy of immediacy and Brazil’s spirit of 
accessible innovation and clinical excellence—
with Germany’s technological leadership and 
the precision of Swiss engineering, we created 
a ceramic implant system that is both high- 
performing and straightforward. 

Thomé: Global synergy has been essential to 
achieving bigger results, not only by expanding 
our presence, but also by enhancing the way 
we innovate and collaborate across borders—
delivering aesthetic, reliable, and efficient out-
comes for clinicians and patients around the 
world.
 
As Neodent continues to grow what role does 
the global network of experts and customers 
play in shaping the future of your products 
and services, especially in the context of the 
Zi Ceramic Implant System?
Thomé: Our global network of clinicians, research-
ers, and partners is a cornerstone of our innova-
tion strategy. The feedback we receive from over 
98 markets where Neodent is present directly 
shapes the evolution of our products. The Zi 
Ceramic Implant System is a prime example—
its transmucosal expansion and integration with 
guided surgery stemmed from clinical demands 
for robustness in posterior zones and workflow 
efficiency. We engage this community not only 
through structured clinical studies but also via 
real-time channels such as beta testing, work-
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shops, and advisory boards. This dialogue ensures that our 
innovations stay grounded in everyday clinical reality while 
pushing technological boundaries.
 
IDS 2025 in Cologne has just passed, was it a success 
for Neodent? Where did you put focus on this year in 
Cologne?
Thomé: Definitely, IDS 2025 was a remarkable success for 
Neodent. More than just presenting new products, it was a 
moment to reflect our evolution as a global provider of com-
plete treatment solutions. This year, our focus was on inte-
grating digital workflows, ceramic innovations, and immedi-
ate protocols—a powerful trio that defines modern implant 
dentistry. A key highlight was the Zi Guided Surgery Protocol, 
which brings unmatched precision and simplicity to guided 
procedures, expanding the indications for the Zi Ceramic 
Implants into more complex clinical scenarios. 

Bernardes: Beyond the innovations, what truly stood out 
was the connection with clinicians and partners from all over 
the world—reinforcing our position as a brand that listens, 
evolves, and delivers. IDS is always a landmark event, and 
this edition reaffirmed our commitment to driving the future 
of aesthetic, accessible, and reliable implant solutions.

Dr Geninho Thomé

Founder and Scientific President & 
Chairman of the Board, Neodent

In 1993, Dr Geninho Thomé founded Neodent, a 
company dedicated to developing innovative dental 

implant solutions focused on aesthetic and functional reha-
bilitation. He also founded the Latin American Institute of 

Dental Research and Education (ILAPEO), which is committed to 
scientific research, academic training, and promoting public 
health. Through these initiatives, he has made a lasting impact 
on both Brazilian and global dentistry. Dr Geninho Thomé con-
tinues to perform surgeries at ILAPEO and, at Neodent, serves 
as Founder and Scientific President & Chairman of the Board. 
He remains at the forefront of developing solutions that reflect 
his lifelong mission: to create new smiles and improve people’s 
quality of life.

Dr Sérgio Bernardes

New Product Development & 
Clinical Practice Director, Neodent

Dr Sérgio Bernardes began his journey at Neodent 
in 2005 as a Scientific Consultant. In 2012, he took on 

the leadership of the Medical Marketing team, playing a 
key role in Neodent’s global expansion and in advancing the 

clinical practice of dentists worldwide. In 2018, he joined the 
Innovation team, further strengthening his connection with prod-
uct development and helping transform ideas into real market 
solutions. In his current role, he leads a multidisciplinary team, 
focusing on efficient communication, resource optimisation, and 
agile decision-making to ensure each innovation enhances treat-
ment excellence and supports the company’s strategic goals.
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