OEMUS MEDIA AG grew from a freelance training institute in 1994. At
the time the company was established, the founders had not expect-
ed that this vision would one day become a large, global publishing
house with more than 100 employees.

With the concept of the “dentist as entrepreneur”, company founder
Torsten Oemus developed a publishing concept that was logical in
view of the health policy changes in the country; however, at that time
it was still not well understood in the publishing field. What today is
“state of the art“ with regard to the entrepreneurial activities of den-
tists had to assert itself against tough resistance in the mid-nineties of
the last century. Since then, the principles of entrepreneurial practice
became the basis of a self-contained complex publishing portfolio,
which today covers all segments of dentistry and dental technology

Ingolf D&bbecke, Head of the board
of OEMUS MEDIA AG, is convinced:
“We see the latest trends and geneenneeeees is certain: “Dental education

Lutz V. Hiller, Member of the

board of OEMUS MEDIA AG,
knows: “Our modern | «-oooeeeee
philosophy makes us an H

innovative leader.”

set new impulses for you.”

based on the media flagship of the OEMUS MEDIA AG—the journal
ZWP Zahnarzt Wirtschaft Praxis. OEMUS MEDIA AG also became
a trendsetter in the field of dentistry by establishing itself as the first
German dental publisher with the journal series as well as entering
congresses with a coordinated range of magazines and functions.
In addition to the business magazine for dental technicians (ZWL
Zahntechnik Wirtschaft Labor) and professional newspaper formats
for dentists, orthodontists and dental technicians, publishing house
OEMUS MEDIA AG is also the agency of the Bundesverband Den-
talhandel e.V. (German Dental Trade Association; DENTALZEITUNG)
and the world-famous trade fair newspaper today. Since 2008,
OEMUS MEDIA AG has been operating ZWP online, one of the most
modern and successful news and information portals for the dental
market in German-speaking countries.

Jurgen Isbaner, Member of the
board of OEMUS MEDIA AG,
will become even more

digitalised in the future.”



History meets innovation

Although OEMUS MEDIA AG is only 26 years “young”, the company building dating back to
the time of the industrial revolution has been around 150 years old.

Although OEMUS MEDIA AG is only 26 years “young”, the company’s
building is around 150 years old, dating back to the time of the of the
industrial revolution. The premises of the former German Celluloid-Fabrik
Actiengesellschaft Leipzig, have been the headquarters of OEMUS MEDIA
AG since 1996, whose direction the structural renovation and reconstruc-
tion has been running for several years. The first successful phase was the
completion of the refurbishment and extension of the former Kontorhaus
building in the HolbeinstraBe in 2017. For this, OEMUS MEDIA AG was
given an architecture award for excellence from the city of Leipzig.

Many people are familiar with the still existing fashion mail order company
Mey & Edlich. In Paris, Ernst Mey acquired a US American patent in 1867
for paper collars and paper sleeves and founded its own company Ernst
Mey & Co. In 1869, Mey relocated its production facilities from Paris to
Leipzig. In the year 1884, Mey additionally started to produce celluloid
products. In 1887, he built a branch factory for the production of cellulose
nitrate and celluloid, the Eilenburg chemical plant, which in 1890 became
the Independent Deutsche Celluloid-Fabrik AG Leipzig (DCF), and today is
the company building of OEMUS MEDIA AG.

The extension of the former Kontorhaus,
pictured here on the left, also convinced the

city of Leipzig to honour the extension with

the Leipzig architecture prize.
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Our areas of expertise

Our interconnected business divisions form the basis of our daily business. Only in this way
dentists can benefit from the concentrated knowledge that we prepare for this target group:
online, offline and at our events.

Print

OEMUS MEDIA AG is the only publishing house covering all segments of
dentistry and the dental market. The print portfolio of OEMUS MEDIA AG is
comprised of over 20 dental titles for general practitioners and specialists,
as well as departmental yearbooks and guides for students and young pro-
fessionals. From the ZWP Zahnarzt Wirtschaft Praxis to the Implantologie
Journal, the interdisciplinary face & body to the internationally published
implants magazine—the company’s publications cover all the informational
needs in dentistry and the dental industry.

Online

With the launch of the dental informational and news portal ZWP online
in 2008, OEMUS MEDIA AG was one of the first publishers to bridge the
gap between offline and online media, and cross-media content market-
ing. Since then, OEMUS MEDIA AG has been operating as a top player in
the dental data area without precedent. With around 400,000 views per
month, ZWP online is one of the most important sources of information in
everyday dental practices.

Event

OEMUS MEDIA AG has been an innovative supplier and service provider
for 26 years in the continuing education dental market. The offers at con-
gresses, symposia and seminars are aimed at dentists, their team and
dental technicians. The key areas of focus are implantology along with oral
surgery, digital dentistry, endodontics, prophylaxis and tooth preservation.
In addition to a wide range of in-house events, the portfolio also includes
the congresses of major German professional associations and societies.

Good to know:
Per year, OEMUS MEDIA AG publishes 1,73 million printed copies.
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OUR FLAGSHIP

ZWP Zahnarzt Wirtschaft Praxis

The dentist as entrepreneur—an approach and a vision that was by no means mainstream in the
mid-nineties of the last century—became the basis for the success not only of our business maga-
zines, but also of OEMUS MEDIA AG as a whole. All further developments in publications, events or in
the field of digital media are based on this basic idea and thus continue to form a strict concept with
all options for advancement to this day.
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2019

ZWP ZAHNARZT

142/18

Implantologiemarkt

2016

Good to know:

Das COLLEGmagazin, the predecessor of today’s ZWP Zahnarzt Wirtschaft Praxis,
was published for the first time in 1995. The subtitle “Zahnarzt Wirtschaft Praxis”
was used at first in 1997, which later became the title and now today’s successful

umbrella brand.

The ZWP Zahnarzt Wirtschaft Praxis celebrates
its 25" anniversary, in 2020. Launched as Das

COLLEGmagazin, the format has continuously
being developed to be the magazine it is today.

s 60
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Implantologie vs.
konventionelle Therapien
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Digitale Zahn
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In 2016, the ZWP Zahnarzt Wirtschaft Praxis
underwent an extensive redesign. The result: a clear,

modern structure and colour language, paired with

meaningful image material while maintaining its first-
class content.
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ISSN 1617-5077 - vww.0emus.com - Preis: 6,50 EUR | CHF 10.~ zzgl. MwSt. - 25. Jahvgang - Juni 2019 6/ 19

ZWP ZAHNARZT
WIRTSCHAFT PRAXIS

WP Zahnarzt Wirtschaft Praxis

Kinderzahnarzt" und Co. — Welche

‘ RECHT - SEITE 20
Bezeichnungen sind eraubt?

As a general interest title, the ZWP covers the entire
spectrum of dental practice management. It is one
of the highest-frequency and highest-circulation
titles and one of the most highly regarded sources
of information on the German dental market.

INTERVIEW — SEITE 40
Kinderzahnmedizin
PLUS Padagogik

ZWP SPEZIAL - BEILAGE
Praxishygiene

Target group:  dental practices

Print run: 40,800 copies (IVW 3/2019)
Frequency: 10 issues
Format: 210 x 297 mm
Speciality: leading business/economic magazine for dentists &
geprift
Issue Editorial Deadline Advertisement Deadline Release Date Speciality
1+2/2020 17 January 24 January 14 February Implantology
3/2020 14 February 21 February 13 March Periodontics | Prophylaxis
4/2020 20 March 27 March 17 April Digital Dentistry
5/2020 17 April 24 April 15 May Implantology vs. conventional therapies
6/2020 15 May 22 May 12 June Paediatric Dentistry
7+8/2020 17 July 24 July 14 August Endodontics | Tooth Prevention
9/2020 14 August 21 August 11 September Geriatric Dentistry
10/2020 11 September 18 September 09 October Prosthodontics
11/2020 16 October 23 October 13 November Diagnostics
12/2020 13 November 20 November 11 December Practice Hygiene | Quality Management
- Format 11 1/2 13 1/4
Dimension 210 x 297 210 x 148 (horiz) 210 x 99 (horiz.) 105 x 148
105 x 297 (vert.) 70 x 297 (vert.)
1/4 Price 5,450 EUR 3,250 EUR 2,650 EUR 2,250 EUR
Supplement  from 89 EUR per 1,000 copies (excl. postal fee)
E-paper link

Ohea0!
o

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten. E
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ZWP spezial

Each issue of the ZWP Zahnarzt Wirtschaft Praxis
contains a monothematic supplement which
comprehensively reviews the current trends in
dentistry and provides the advertiser with an

ideal editorial environment for the placement

of topic-specific advertising messages.

Once a year OEMUS MEDIA AG searches for Germany’s

most beautiful dental practice. The ZWP spezial ZWP Designpreis
"""""""" shows, for example, not only the winning practice but also all other
submissions and provides a comprehensive overview of current

trends in the interior design of dental practices.

Ilnts:hlnii schiinste Zahnarztpraxis

ZWPEEIS |

© Pixeden

E-paper link

(=] 5 (=]

Good to know:
1.6 million photos are saved on our servers. The are 7.5 terrabytes or 10,714 compact discs.




Issue
1+2/2020

3/2020
4/2020
5/2020
6/2020
7+8/2020
9/2020
10/2020
11/2020
12/2020

Dates are subject to change.

Further formats, advertising forms and

Editorial Deadline
17 January

14 February

20 March

17 April

15 May

17 July

14 August

11 September

16 October

13 November

Advertisement Deadline

24 January

21 February
27 March

24 April

22 May

24 July

21 August

18 September
23 October

20 November

Target group:
Print run:
Frequency:
Format:

Speciality:

Format

Dimension

Price

Supplement

Release Date

14 February
13 March
17 April

15 May

12 June

14 August

11 September

Speciality

Practice establishment
Restorative Dentistry
Continuing Education 2020
Practice Interior

Practice Hygiene
Implantology

Design Award 2020

monothematic supplement of

ZWP Zahnarzt Wirtschaft Praxis

i 1/2

200 x 280 200 x 140 (horiz.)
100 x 280 (vert.)

5,450 EUR 3,250 EUR

09 October Bone and Tissue Regeneration
13 November Prophylaxis
11 December Endodontics

dental practices

40,800 copies (IVW 3/2019)

10 issues

200 x 280mm

1/3
200 x 94 (horiz.)

68 x 280 (vert.)
2,650 EUR

from 89 EUR per 1,000 copies (excl. postal fee)

plus VAT. All dimensions in milimeters.

a data can be found at www.oemus.com/mediadaten.

1/4
100 x 140

2,250 EUR

13
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ZWP design award—Germany’s most beautiful dental practice

For 18 years the magazine ZWP Zahnarzt Wirtschaft Praxis has been awarding
the most beautiful dental practices in Germany in its ZWP spezial issue. In 2019
almost 60 practices, architectural offices and dental centres applied for the ZWP
Designpreis.

All eleven practices of the shortlist are individually presented in the ZWP spezial 9. In addition to a large number of articles, tips and product
information on all aspects of practice furnishings, the magazine also contains an overview of all this year’s design award participants.

Pictures

OF:40
4
[l

designpreis.org
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THE POWER PACK

for lab owners and dental technicians

Just like dentistry, the dental technician profession is also developing rapidly and digitisation is tak-
ing a firm place in dental technology. Staying on the ball here requires laboratory owners and dental
technicians to continue to improve their position as service providers for dentists and patients. With
the power pack ZWL Zahntechnik Wirtschaft Labor and the monthly ZT Zahntechnik Zeitung we offer
solutions to the entire target group and provide optimum information.

17
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z WL ZAHNTECHNIK
WIRTSCHAFT LABOR

ZWL Zahntechnik Wirtschaft Labor

For 22 years, ZWL Zahntechnik Wirtschaft Labor
has been one of the preferred sources of information
for dental laboratory owners and advisors for prac-
tice laboratories on all technical and economic as-
pects of modern laboratory management.

Target group:  commercial dental labs, dental practice labs

Print run: 10,000 copies
Frequency: 6 issues
Format: 210 x 297 mm
Issue Editorial Deadline Advertisement Deadline Release Date Speciality
1/2020 22 January 07 February 21 February Prosthodontics
2/2020 18 March 03 April 17 April Materials
3/2020 20 May 05 June 19 June Aesthetics
4/2020 13 July 31 July 14 August Digital Dental Technology
5/2020 09 September 02 October 16 October Lab Interior/Equipment
6/2020 04 November 27 November 11 December Function
- Format 1 1/2 13 1/4
Dimension 210 x 297 210 x 148 (horiz) 210 x 99 (horiz.) 105 x 148
105 x 297 (vert.) 70 x 297 (vert.)
- 1/4 Price 2,950 EUR 2,150 EUR 1,750 EUR 1,550 EUR
Supplement  from 200 EUR per 1,000 copies (excl. postal fee)
E—Epai_el)r IinkE
L}
E - . Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

18



er- und Friszsntrm

Die Monatszeitung fiir das zahntechnische Labor

r4 ] ZAHNTECHNIK

www.zt-aktuell.de 1.9 | se 18, Jahvgang | ISSN:1610-482 | PYSt: 756301 | Entge it | Enasires .50 Euro

ZT Zahntechnik Zeitung : e
AUTOMATIK S

'—‘-m : TOU R Udemon
The ZT Zahntechnik Zeitung is the only independent — . Ll

ranzeauf

| snith\mﬂ

newspaper format focusing on current professional pol- o
icy and laboratory management in dental technology.

The newspaper is published eleven times a year and is i
geared to the information needs of dental laboratories.

Target group:  commercial dental labs

Print run: 8,000 copies

Frequency: 11 issues g

Format: 280 x 400mm |
Issue Editorial Deadline Advertisement Deadline Release Date
1/2020 11 December 2019 08 January 17 January
2/2020 17 January 31 January 14 February
3/2020 14 February 28 February 13 March
4/2020 20 March 083 April 17 April
5/2020 17 April 30 April 15 May
6/2020 15 May 29 May 12 June
7+8/2020 17 July 31 July 14 August
9/2020 14 August 28 August 11 September
10/2020 11 September 25 September 09 October
11/2020 09 October 30 October 13 November
12/2020 13 November 27 November 11 December

- Format 1 1/2 1/3 1/4
Dimension 280 x 400 280 x 200 (horiz) 280 x135 (horiz) 162 x 166

162 x 400 (vert.) 112 x 400 (vert.)

1/4 Price 2,950 EUR 2,150 EUR 1,950 EUR 1,150 EUR

Supplement  from 180 EUR per 1,000 copies (excl. postal fee)

E-paper link

[=] o5 =]

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten. E .
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Dental Tribune (Swiss, Austrian and German issue)

The Dental Tribune provides relevant professional and health policy news, informa-
tive specialist articles and product information for the dental industry in the fields
of news, politics, science, events, service and market. The first part of the issue
focuses on the national component, while the D-A-CH part takes into account the
increasing networking of the dental business and information space.

Target group:  dentists motivated for advanced education and
innovation, from Germany, Austria, and Switzerland
Print run: 20,000 copies (IVW 3/2019) German Edition
6,000 copies Austrian Edition
6,000 copies Swiss Edition

Frequency: 8 issues per country edition
Format: 280 x 400mm
Speciality: part of the globally published Dental Tribune network

with 32 editions in 90 countries

The Dental Tribune German edi-
tion is part of the Dental Tribune
suite that is published worldwide
in various local languages. In this
context, the reporting focuses

in particular on the practical
applications in the international
dental industry as well as the
latest developments in science
and practices.

20



"DENTALTRIBUNE

g bt e 4 werige At n Dstereich?

X

Issue Editorial Deadline  Advertisement Deadline  Release Date Speciality Supplement
1/2020 10 January 17 January 05 February Digital Dentistry
2/2020 14 February 28 February 18 March Prosthodontics | Dental Labs @ today DENTAL BERN
3/2020 20 March 083 April 22 April Practice Hygiene < WID today
4/2020 22 April 29 April 20 May Restorative Dentistry |
Geriodontology
5/2020 29 May 05 June 24 June Endodontics ® Zahnarztliche Assistenz
6/2020 07 August 14 August 02 September Prophylaxis < Annual Congress of

Austrian Dental Association

7/2020 11 September 25 September 14 October Implantology

8/2020 06 November 13 November 02 December Periodontics ® Zahnarztliche Assistenz

- Format 1”7 1/2 1/3 1/4
Dimension 280x 400 280 x 200 (horiz) 280 x135 (horiz) 162 x 166

162 x 400 (vert.) 112 x 400 (vert.)

1/4 Price ® 3,450 EUR 2,450 EUR 1,850 EUR 1,550 EUR
S 1,950 EUR 1,650 EUR 1,350 EUR 1,150 EUR
© 2,950 EUR 2,150 EUR 1,650 EUR 1,350 EUR

® T O 6,700EUR 5,000 EUR 3,900 EUR 3,240 EUR

Supplement ®  from 109 EUR per 1,000 copies (excl. postal fee)
Supplement ©  from 220 EUR per 1,000 copies (excl. postal fee)
Supplement ©  from 390 EUR per 1,000 copies (excl. postal fee)

o

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.
Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/ -
mediadaten. E-paper link E
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© PuneDesign

Zahnarztliche Assistenz /-Bﬂg r{

Twice a year—in june and december—the speciality journal Zahnarztliche Assis-
tenz is published. The thematic focus is put on the “heart” of every dental practice—
the dental assistant. Specifically for the young, self-confident and modern (predom-
inantly) women, this consistent cross-type of media dedicates itself not only to the
specialised topics and current daily news, but also creates a link between print and
online.

W NACHGEBOHRT THEORIE & PRAXIS 2

-

SN
Wir drehen,

Tahniirzdiet

Hilfe, mein Chef
das Rauchen verbieten!

Frisch poliert und
mit neuem Lack

terungsahiee er

Hinter den Kulissen
von DENTBOSS

llustration top:© Softulka - stock.adobe.com

Issue Editorial Deadline Advertisement Deadline Release Date
1/2020 29 May 05 June 24 June
2/2020 06 November 13 November 02 December

- Format 1Al 1/2 1/3 1/4
Dimension 280 x 400 280 x 200 (horiz) 280 x135 (horiz.) 162 x 166

1/1 162 x 400 (vert) 112 x 400 (vert.)

1/4 Price 3,450 EUR 2,450 EUR 1,850 EUR 1,550 EUR

Supplement  from 109 EUR per 1,000 copies (excl. postal fee)



Clever networking by cross-media marketing

The world is becoming more digital—and so are your customers. In order to reach
your target group on all channels, creative and fully networked communication is
required. The classic marketing instrument “advertisement” is complemented by
the distribution of news and product presentations in the online segment.

Packages Platin Gold

5,350 EUR 4,450 EUR 3,750 EUR

Silver

1/1 page advertisement in
Zahnarztliche Assistenz

editorial in
Zahnarztliche Assistenz

Facebook post —
Z\WP online

Facebook post —
Zahnarztliche Assistenz

Twitter post* —
ZWP online

Instagram post* —
ZWP online

Instagram story* —
Z\WP online

post/release at ZWP Online
website (slider news)

newsletter release
Zahnarztliche Assistenz

* after consultation with editorial team

Zahnérztliche Assistenz offers the industry a tailored product
and service campaigns for the target group specific presen-
tation. The high intensity contact through online-offline com-
munication enables you as a retailer and manufacturer to
position your new products on the market and strengthen
brand loyalty. For example, through the placement of com-
petitions, surveys, user reports and product tests, dental
assistants can reinforce the desired advertising effect with the
associated wide-ranging online channels and provide direct
feedback from the consumer.

X' o €3 A

Zahnéarztliche Assistenz

facebook.com/ZahnaerztlicheAssistenz

Z\WP online at Facebook

facebook.com/ZWPonline

Z\WP online at Twitter

twitter.com/ZWPonline

ZWP online at Instagram

www.instagram.com/zwponline

Newsletter
Zahnérztliche Assistenz

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in milimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.
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fresh .. 2

| Das Magazin fir junge Zahnmedizin

dentalfresh
dentalfresh catches relevant topics that are import-

ant for young dentists in their training and at the
beginning of a successful professional career.

Target group:  young dentists, young professionals, students

Print run: 6,000 copies

Frequency: 4 issues

Format: 210 x 297 mm

Speciality: trend magazine for young dentists
Issue Editorial Deadline Advertisement Deadline Release Date
1/2020 31 January 14 February March
2/2020 30 April 15 May June
3/2020 31 July 14 August September
4/2020 02 October 16 October November

- Format 17 172 13 1/4
Dimension 210 x 297 210 x 148 (horiz.) 210 x 99 (horiz.) 105 x 148

105 x 297 (vert.) 70 x 297 (vert.)

1/4 Price 2,650 EUR 1,950 EUR 1,750 EUR 1,650 EUR

Supplement  from 400 EUR per 1,000 copies (excl. postal fee)

By booking four issues of dentalfresh
you will automatically be presented with dentalfresh
. . . Das Magazin furjunge Zahnmedizin
a full-page display in our e-book Assis- | "t
tentenhandbuch for the entire duration |
of your print displays.

E-paper link

[=] 4 o]

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.
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DENTALZEITUNG & DZ today

Products play a central role in the dental market. With DENTALZEITUNG and DZ today, OEMUS
MEDIA AG covers this segment with publications. DENTALZEITUNG, the official agency of the
Bundesverband Dentalhandel e.V., which is published six times a year, informs dentists about the
latest developments in dental technology. From the point of view of the trade, DENTALZEITUNG gives
deeper insights about products, concepts and technical aspects. The trade fair newspaper, DZ today,
is published during regional trade fairs and is sent out in advance, and also distributed directly at the
trade shows by hostesses.



Messetipps der Dentalzeitung

Wer s ol Dt Tt
Factoring zum Spitzengresst

Fachdental Leipzig/id infotage dental » 13. und 14. September 2019

Fachdental Lelprig!

Id infotage dental 2019
Froltag, 13. Soptember 2018
‘Samstag, 14. Seplember 2019

Froag  13.00-1800 U
Samsta 06,00-1400 e

Vermasatungt
Messe Lo Hule 4

= —
Als bedeutende regicnale Fachmesse
ist die Fackdental Leipzig/id inbtage
dental eine wichtige Plattform far
zukunftswoisends ldeon. Zahnbrzte
und Laborbetreiber schitzen das
umfassends Angshot als Orientie-
rungshilde in der beruflichen Stand-
orthestimmung.

Ebenso dient die Regicnalmesss als
wertvolle Informationsquelle fir die
Enl!dwh‘bllmﬁld\mg'bﬂ anstehen-

bletet sie den Fach

tisierte Arb Heben u verschiede-  liches Exemplar der aktuellsn veranstihngen

den stressigen Praxis- und Laborall  nem Themen bistet die regionale  DENTALZEITUNG 42019 mit dem [P
tag und finden Tunehmend such bl  Messs fir aus Praxis P -Praxiskon- hersslerniomationen
der Herstellung von Zahsersatz und  und Labor ein interessantes und un-  zeple” ru sicharn. #

Prothesen Wie das thal: Rak 2u

Fachdoresl Loy
Halle 4 Stand B34
Garrison

Sk e Mk

besuchen und sich [hr persén-

lunktianiert. kinnen die Besucher
der Fachdental Leipzig/id infotage
dental am Stand der dental bauer
GmbH & Co. KG live” erlobon (Halle 4

den Hibepunkten zihlen stwa der
Fachdental Award, dis Vortrige in der
dental arena cder der Soclal-Media-
Fo s e

Stand E57). Dert installieren Spezi-
alisten sinen vollstindigon Work-
flow™ - vom digitalen Réintgen und

hmdmwtondmhdmlmmpu
ter Oberblick mit allen relevanten

und Handalspartnem des
deutschen Dentalmarkts und fun
giert scanit als wichtige Drehschedbe
far dehldun; Inspiration und
die.

der g per Scan dber
die Erstellung sines virtuellen Mo
dells bis zum fertigen Endprodukt,
Das kommi estweder aus dem 30-
Drucker cder wird im

in diesem fahr erstmals stattfindet:
Vor usd wihrend der Messt kiamen
‘Teams von Zahsarzt- und Kiefercethe-
phdiepraxen Gber Instagram oder
Facebock mit einem kreativen Team
Fata tellnehmen. Als Preise win-
ken ein Team Event Gutschein oder
ledes

ran gefertigh.

dlich sind innerhalb

Warkflow” beispielhalt, in welchem
Bereich besonderes Potenzial steckt.

Live dabei: Neue Z&hne aus
dem Drucker

Ein Thema kst natirlich
die Digitalisierung: Nows Technolo-

der Prozess- \md Wertschopfungs-
kette auch

Team echiilt zudem kostendreie Ti-

«ckots fir die jeweils nihergalagens
Fachdental Messe.

Weitere

oder Kooperationen zwischen Praxis
und Labor méghich. Vorteil Hir die
Patienten: Dée verkiinzt
skh in jedem Fall - und lesst sich
beam Komplettangebot™ unter ei-
nem Dach miglicherweiss sogar in
winer sinzigen Sitzang abschlisBen.
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Good to know:
On average, 183,000 documents are processed in one year.

unter www,

fachdontal-ipzig.de
Messestand der
DENTALZEITUNG
'Wir laden Sie herzlich ein, unssren

Stand D18 in Halle 4 suf der Fach-
«dental Leipzig/id infotage dental zu

e
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DENTALZEITUNG

Parodontologie/Prophylaxe /
Metall- und Vollkeramik

Now in its 215t year, DENTALZEITUNG, as a supra-
regional source of information for the German dental
trade, will continue to provide practice owners with
detailed information on new products and services
in 2020. With a circulation of 35,000 copies and the
new modern web offer, it belongs to the most im-
portant technical periodicals at the market, with

a broad readership in dental practices and dental

centres.

Target group:  dental practices, dental centres

Print run: 35,000 copies (IVW 3/2019)

Frequency: 6 issues

Format: 210 x 297 mm

Speciality: official agency of the Bundesverband Dentalhandel e.V.

Issue Editorial Deadline Advertisement Deadline Release Date Speciality
1/2020 17 January 24 January 21 February Endodontics | Conservative
Dentistry

2/2020 13 Mérz 20 March 24 April Diagnostics

3/2020 30 April 08 May 05 June Periodontics | Prophylaxis

4/2020 31 July 07 August 04 September Practice Concepts

5/2020 04 September 18 September 16 October Practice Hygiene

6/2020 16 October 30 October 20 November Digital Practice

- Format 11 1/2 13 1/4
Dimension 210 x 297 210 x 148 (horiz.) 210 x 99 (horiz.) 105 x 148
/1 105 x 297 (vert) 70 x 297 (vert.)
1/4 Price 5,850 EUR 4,150 EUR 3,350 EUR 2,850 EUR
Supplement from 87 EUR per 1,000 copies (excl. postal fee)
E-paper link

L E

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

28



Messetipps der Dentalzeitung

D Z to d ay Fachdental Leipzig/id infotage dental » 13. und 14, September 2019

DZ today is the name of the authorised trade fair
newspaper for dental practices and laboratories in
the regional catchment area of Germany’s dental
trade fairs. Due to the free distribution prior to the
dental trade fairs as well as the distribution on site,
this current medium offers a clear and concise form
which offers a quick orientation on new products,
special offers and trade fair promotions.

Fachdental Leipzig i

AKTION |

>> JETZT SPAREN <<

Target group:  dental practices, dental labs, trade show visitors

Print run: 8,000 copies (per show)

Frequency: accompaniment to German dental trade fairs 2020
Format: 280 x 400mm

Speciality: most popular trade show newspaper in

dentistry worldwide (more than 80 international trade shows)

Issue Advertisement Deadline Release Date Exhibition date Trade fair
Leipzig 21 August 19 September 25/26 September Fachdental Leipzig/

id infotage dental
Stuttgart 04 September 09 October 16/17 October Fachdental Stidwest/

id infotage dental Stuttgart
Minchen 18 September 16 October 23/24 October id infotage dental Munich
Frankfurt 09 October 06 November 13/14 November id infotage dental
am Main Frankfurt am Main

- Format 17 1/2 1/3 1/4
Dimension 280 x 400 280 x 200 (horiz) 280 x135 (horiz.) 162 x 166

162 x 400 (vert.) 112 x 400 (vert.)

1/4 Price 2,650 EUR 2,150 EUR 1,750 EUR 1,450 EUR

Supplement  from 290 EUR per 1,000 copies (excl. postal fee)

E-paper link

[=] o =]

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten. E .
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As the worldwide market leader in dental pub-
lishing, OEMUS MEDIA AG and Dental Tribune
International GmbH will again produce the bi-
lingual, daily trade fair newspapey today at the
IDS in 2021. Since 1999, the today newspaper
has developed into the industry leader for visitors
and exhibitors at the world’s largest dental trade

fair IDS.

Media Lounge

What we do, we do with passion: from the first word that our editors write,
through the creative design by our graphic designers to the finished end prod-
uct. We always reinvent ourselves, every day anew. This is how you can conquer
new markets together with us.

#yoursuccess
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Dynamische Digitalisierung: Feonloiulfoday
das Zukunftslabor auf der IDS 2019
Dynamic digitalisation: The laboratory of cECCLe0

the future at IDS 2019
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Target group:  trade show visitors, dental labs

Auflage: 60,000 copies Show Dailies

20,000 copies Show Preview (GER)
20,000 copies Show Review (GER)

[ =y

SIMPLICITY IN IMPLANTOLOGY

Frequency: 6 daily issues from Mon - Sat (bilingual)

1 issue Show Preview (GER)

1 issue Show Preview (Int./ENG)

1 issue Show Review (GER)

Ll
etk

DISCOVER OUR DIGITAL SOLUTIONS
HALL 41- STAND FO30

1 issue Show Review (Int./ENG)
280 x 400mm

Format:

Speciality: oldest, widest reaching daily trade show

newspaper including daily online broadcasts

Issue

Show Preview GER
Show Preview int./ENG
Show Daily Monday
Show Daily Tuesday
Show Daily Wednesday
Show Daily Thursday
Show Daily Friday
Show Daily Saturday
Show Review GER

Show Review int./ENG

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

Editorial Deadline
23 January 2021
January 2021

14 January 2021
14 January 2021
14 January 2021
14 January 2021
14 January 2021
14 January 2021
13 March 2021

March 2021

1/4

Advertisement Deadline

23 January 2021
January 2021

14 January 2021
14 January 2021
14 January 2021
14 January 2021
14 January 2021
14 January 2021
13 March 2021

March 2021

Format

Dimension

Price

Supplement

Release Date

20 February 2021
February 2021
08 March 2021
09 March 2021
10 March 2021

11 March 2021
12 March 2021
13 March 2021
30 March 2021
April 2021

The floor plan is a

supplement of the Show

Preview (20,000 copies)
as well as of all daily

issues (60,000 copies).
11 1/2 1/3 1/4
280 x 400 280 x 200 (horiz) 280 x135 (horiz.) 162 x 166
162 x 400 (vert.) 112 x 400 (vert.)
3,950 EUR 3,450 EUR 2,950 EUR 2,450 EUR
from 395 EUR per 1,000 copies (excl. postal fee)
E—paper_link

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.

[=] % =
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OEMUS MEDIA AG @ IDS

Your success is our priority. Put your trust in the expertise of our sales professionals and bring
your company forward. Needless to say that we operate worldwide.

While visitors to the Media Lounge enjoy the peace and quiet on the 270 square metre booth, the 100-man
team rotates around the clock to capture the daily events of the IDS in words, pictures and video. The 13 editors
cover more than one million steps on the fair grounds in six days, report on all press conferences and capture
the IDS in more than 5,000 pictures.

Not only the dental market is
constantly reinventing itself, the
Media Lounge of OEMUS MEDIA AG

also follows a new and unique booth

concept every IDS year.
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The Media Lounge of OEMUS MEDIA AG
provides the ideal setting during every IDS
to inform you about the current products

and services of our company in a pleasant
and welcoming atmosphere.







With a total circulation of 60,000
copies during the fair, today is

an ideal information medium

for visitors and exhibitors.

The Social Media Wall at IDS is a high-

light—it interactively integrates our custom-
o ers and all users of our online channels. Did

you know that we have 40,000 fans among

our social networks?

Good to know:
Z\WP online offers more than 40,000 photos from all
dental disciplines in more than 3,700 photo galleries.
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Torsten Oemus, who gave his name
to the company, has been active on

the international dental scene for | ="
26 years and stands for consistency

and reliability within the industry.

The outside wall of the Media

Visitors to IDS can obtain the daily """""""""" Lounge provides an overview
...................................... edition of today at the IDS directly o about the wide range of print

at the entrances to the fair from our products of OEMUS MEDIA AG.

friendly staff.
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We. The OEMUS MEDIA AG.

All of our employees and colleagues contribute with their personality to the constant success
of OEMUS MEDIA AG. For all of US, it is important to think NEW every day and to work inno-
vatively and purposefully. People are the indispensable basis for joint entrepreneurial growth.

Cohesion, support, encouragement and constructive criticism—all of this
is part of our daily values. But one thing is even more important for us: the
success of our customers. Because we love what we do.

#welovewhatwedo

The guardians of orthography: the proof-
readers Marion Herner and Sophia Pohle

find even the smallest mistake before our

publications go to print.

Photo: © Katja Kupfer Mockup: © Custom Scene — stock.adobe.com



The English language and literature
have always been the passion
of Marlene Hartinger, editor of =~ | =sseeeeeeeeeee
ZWP Zahnarzt Wirtschaft Praxis ’
and dentalfresh.
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© Katja Kupfer

The men behind the camera: event

technicians Simon Sachs and

Maximilian Wolf keep everything
in view at live surgeries, studio
tutorials and our events.



Creative at the touch of a button:
Alexander Jahn, art director and head

of the graphics department. You're holding
the results in your hands right now.

© sebastien decorel — Stock.adaobe.com

Katja Kupfer Mockup:

Photo: ©

File jugglers, figure acrobats and
organisational talent in one: Only our

colleagues from administration are

capable of that all: Victoria Lassig

and Stephanie Freyer.
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Jahresumsatz

Zahn-Fakten

Target group:  orthodontic specialists
Print run: 4,000 copies
Frequency: 10 issues

—i Format: 280 x 400mm

Issue Editorial Deadline  Advertisement Deadline Release Date Speciality
1+2/2020 03 January 31 January 14 February
3/2020 07 February 06 March 20 March
4/2020 06 March 03 April 17 April Preview AAO Congress, Atlanta/USA, 1-4 May 2020
5/2020 17 April 15 May 29 May Review AAO Congress, Atlanta/USA |
Preview EOS Congress, Hamburg/GER, 10-14 June 2020
6/2020 15 May 12 June 26 June
7+8/2020 10 July 14 August 28 August Review EOS Congress, Hamburg/GER | Preview DGKFO
Congress, UIm/GER, 16-19 September 2020
9/2020 07 August 11 September 25 September
10/2020 11 September 16 October 30 October Review DGKFO Congress, Ulm/GER
11/2020 16 October 13 November 27 November
12/2020 06 November 04 December 18 December KN Kompendium
Kompendium 06 November 20 November 18 December Distalisation
- Format 11 172 1/3 1/4
Dimension 280 x 400 280 x 200 (horiz) 280 x135 (horiz.) 162 x 166
162 x 400 (vert.) 112 x 400 (vert.)
1/4 Price (KN) 2,950 EUR 2,150 EUR 1,950 EUR 1,150 EUR
Price (KNK) 3,150 EUR 2,450 EUR 1,950 EUR
Supplement  from 280 EUR per 1,000 copies (excl. postal fee)
E-paper link

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters. E%
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Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.
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SPECIAL KNOWLEDGE
BROUGHT TO THE POINT

Speciality journals, interdisciplinary and international magazines

The speciality journals, the interdisciplinary and the international magazines are the backbone of the specialist commu-
nication of OEMUS MEDIA AG. Renowned authors, experts and practitioners report on the latest developments in their
respective therapeutic area. In addition, there are event notes and reports as well as articles about the activities of the
professional societies. These publications are the ideal platform for the presentation of the latest products and services
in the respective therapeutic environment in the industry. The international magazines are the concurrent information
platforms of cooperating professional associations such as DGZI or DGL.






Zeitschrift fiir Implantologie, Parodontologie und Prothetik

IMPLANTOLOGIE

o Journal Implantologie Journal

| CMEIDGZI

| Markt D
Anbieter und Produkte | Drei groBartige Produkte
Implantologiemarkt Fokus
Seite 32 Seite 48

Markt | Interview
Praxisorienterte Implantologie fr
Einsteiger und Expeten seit 25 Jahren

With contents relevant to further education from pro-
fessional articles, webinars and live surgery/tutorials,
Implantologie Journal gives its readers the opportu-
nity to earn up to four CME points per issue.

‘ Implantatbriicke im zahnlosen
Oberkiefer ohne Augmentation
‘ Seite 6

Target group:  implantologists, periodontists, dental technicians

e o Print run: 15,000 copies
~— B — Frequency: 10 issues
Format: 210 x 297 mm
=z ik b} *@ Speciality: official membership agency of the German Association of

Dental Implantology e.V. (DGZI)

Issue Editorial Deadline  Advertisement Deadline Release Date Speciality
142/2020 02 January 10 January 03 February Implantology—State of the Art |
Market overview: suppliers and products
3/2020 03 February 14 February 06 March The healthy Implant: Prevention,
Tissue Stability & Risk Management
4/2020 02 March 13 March 03 April Implant Prosthetics
5/2020 083 April 17 April 08 May GBR & GTR in Implantology—Pt. 1 |
Market overview: Bone Substitutes
6/2020 04 May 15 May 05 June GBR & GTR in Implantology—Pt. 2 |
Market overview: Membranes
7+8/2020 03 July 17 July 07 August Metal-Free Implantology—Ceramics, Synthetics & Co. |
Market overview: Ceramic Implants & Synthetic Implants
9/2020 31 July 14 August 04 September The Aging Patient | Preview DGZI Annual Congress 2020
10/2020 04 September 11 September 02 October Digital Implantology | Market overview: DVT/CBCT
11/2020 02 October 16 October 06 November Minimal invasive Implant Therapy |
Review DGZI Annual Congress 2020
12/2020 02 November 13 November 04 December Implantologic Concepts for high reduced bone material

Format 11 1/2 1/3 1/4
- Dimension 210 x 297 210 x 148 (horiz) 210 x 99 (horiz) 105 x 148

105 x 297 (vert.) 70 x 297 (vert.)

o Price 2,950 EUR 2,220 EUR 2,040 EUR 1,860 EUR
Supplement  from 205 EUR per 1,000 copies (excl. postal fee)
E-paper link
[=] 7%: =]
Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.
Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten. E N




CME Online Print Package

The exclusive package is available to the sole premium partner of the correspond-
iNng new issue of Implantologie Journal and expands the advertising possibilities
repeatedly. A

Target group:

dental technicians

Package includes: cover picture

Speciality:

A4 advertisement

company portrait/interview (approx. 2 p.)

CME professional article

CME webinar/tutorial/live surgery (incl. production)

Alternatively: live tutorial/live surgery possible (upon request)

newsletter release

implantologists, periodontists,

availability at ZWP online

CME article and CME webinar/tutorial/live surgery will be

distributed via the ZWP online newsletter (33,000 recipients)

and accessable at any time at ZWP online

company portrait/interview
(approx. 2 pages)

CME professional article

(multiple pages)

(R
ﬁ m Fi ==
wi ]
CME webinar newsletter
(1 page) release

Journal

= felckil
Cover picture
11 S Implantologie
advertisement Journal
CME Online Print Package
Price 12,500 EUR
filing at
ZWP online
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Endodontie Journal

Target group:  endodontists

Print run: 4,000 copies

Frequency: 4 issues

Format: 210 x 297 mm

Speciality: reaches out to all dentists and specialists
active in the discipline

E-paper link

E-l.-ll

ENDO' = =

2.
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Oralchirurgie Journal

Target group:  oral surgeons

Print run: 4,000 copies

Frequency: 4 issues

Format: 210 x 297 mm

Speciality: member agency of Berufsverband

Deutscher Oralchirurgen e.V. (BDO)

E-paper link
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ENDODONTIE

3 Journal
Issue Editorial Deadline  Advertisement Deadline Release Date
1/2020 24 January 03 February 21 February E
2/2020 14 April 24 April 15 May ' o.E "
3/2020 10 August 21 August 11 September - y;

oy -
4/2020 02 November 13 November 04 December " =

ORALCHIRURGIE

3 Journal
Issue Editorial Deadline = Advertisement Deadline Release Date = E=(E =
1/2020 17 January 24 January 14 February
2/2020 13 March 27 March 17 April
3/2020 03 July 24 July 14 August
4/2020 11 September 25 September 16 October

- Format i 1/2 1/3 1/4
Dimension 210 x 297 210 x 148 (horiz.) 210 x 99 (horiz.) 105 x 148

i1 105 x 297 (vert) 70 x 297 (vert.)
1/4 Price 2,450 EUR 1,800EUR 1,650 EUR 1,485 EUR
Supplement  from 205 EUR per 1,000 copies (excl. postal fee)
Article

Good to know: E E

The most read news article at ZWP online has gained more than r

one million accesses thus far. The title: “Weisheitszahn-OP — die

Zeit danach” (“Wisdom tooth removal—the post-op time”). E =

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in milimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.
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Prophylaxe Journal

In view of the increasing preventive orientation of dentistry, the
Prophylaxe Journal promotes, among other things, the develop-
ment of corresponding professions such as the dental hygienist,
dental assistant or dental prophylaxis assistant. Specialised read-
ers receive regular updates from the world of periodontics and
prophylaxis through user-oriented case reports, studies, market
surveys, compressed product information and news.

Target group:  prevention-oriented dentists active in periodontics, \c\\::
dental hygienists, dental assistants, prophylaxis assistants ('

Print run: 5,000 copies '
Frequency: 6 issues
Format: 210 x 297 mm
Speciality: CME credits (continuing dental education)

Issue Editorial Deadline Advertisement Deadline Release Date

1/2020 138 January 27 January 17 February

2/2020 24 February 09 March 30 March

3/2020 14 April 04 May 25 May

4/2020 13 July 27 July 17 August

5/2020 14 September 28 September 19 October

6/2020 06 November 20 November 11 December

- Format 11 172 13 1/4
Dimension 210 x 297 210 x 148 (horiz) 210 x 99 (horiz.) 105 x 148

1056 x 297 (vert.) 70 x 297 (vert.)
1/4 Price 2,950 EUR 2,150 EUR 1,750 EUR 1,550 EUR

Supplement  from 400 EUR per 1,000 copies (excl. postal fee)

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.



Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.

© Petr-stock.adobe.com
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Issue Editorial Deadline
1/2020 24 January
2/2020 20 March

3/2020 19 June

4/2020 21 August

1/4

E-paper link

[=] 4[]

cosmetic dentistry_practice & science (GER)

cosmetic dentistry is the interdisciplinary speciality
journal for high-end dentistry and at the same time
the member agency of the German Society for Cos-
metic Dentistry e.V. (DGKZ).

Target group:  high-end dentists

Print run: 4,000 copies

Frequency: 4 issues

Format: 210 x 297 mm

Speciality: member agency of the German Society

for Cosmetic Dentistry e.V. (DGKZ)

Advertisement Deadline Release Date
14 February March
14 April May
10 July August
11 September October
Format 11 1/2 1/3 1/4

Dimension 210 x 297 210 x 148 (horiz) 210 x 99 (horiz.) 105 x 148
105 x 297 (vert.) 70 x 297 (vert.)
Price 2,950 EUR 2,220 EUR 2,040 EUR 1,850 EUR

Supplement  from 400 EUR per 1,000 copies (excl. postal fee)

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.




face & body_magazin fur &sthetik

face & body f deals with all relevant specialisations
of aesthetic medicine in an interdisciplinary way. By
bridging the gap between invasive and non-invasive
therapy methods, face & body represents a platform
that covers all areas from aesthetic and plastic sur-
gery to dermatology and cosmetic medicine.

Die minimalinvasive Hautstraffung,
mit Laser, Radiofrequenz und J:=Plasie.

Target group:  aesthetic-plastically specialized surgeons, elected dermatologists

Print run: 5,000 copies

Frequency: 4 issues

Format: 210 x 297 mm
Issue Editorial Deadline Advertisement Deadline Release Date
1/2020 03 February 21 February 13 March
2/2020 04 May 20 May 12 June
3/2020 07 August 28 August 18 September
4/2020 25 October 13 November 04 December
Format 11 1/2 1/3 1/4

Dimension 210 x 297 210 x 148 (horiz.) 210 x 99 (horiz.) 105 x 148

105 x 297 (vert.) 70 x 297 (vert.)
Price 2,950 EUR 2,220 EUR 2,040 EUR 1,850 EUR

Supplement  from 400 EUR per 1,000 copies (excl. postal fee)

Dream team: Nadine Naumann, Product Manager,

and Claudia Karlsen, Editor of face & body.

E-paper link
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CERAMIC IMPLANTS

international magazine of ceramic implant technology (ENG)

The white trend in oral implantology

With ceramic implants, users from all

over the world are regularly provided
with a uniqgue magazine of this kind,
dedicated to the subject of ceramic

implants.
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For a long time, ceramic implants were more in the testing phase. In addition to the undeni- Cuts more than a
. . e ) ’ ood figure on the
able advantages in terms of material compatibility and aesthetics, there were still a number of 9 9

exhibition floor:
unsolved problems. Ceramic implants have been on the rise for just over five years. A number Timo Krause,

product manager

of developed and successful ceramic implants are already on the market today, and a share e

ceramic implants.
of five to ten per cent of the total volume is expected in the medium term. This topic has
reached a new dimension with the recent entries from the “big players” such as CAMLOG,
Straumann or Nobel Biocare. As it is generally the case, the respective specialist associations
have been established in Germany and internationally at the same time, and corresponding
events have been held. With ceramic implants as an independent international magazine,
OEMUS MEDIA AG has precisely recognised the new development and implemented it in a

very successful print product. ceramic implants is published twice per year.

Target group:  dentists specialising in ceramic implantology (international)

Print run: 10,000 copies
Frequency: 2 issues
Format: 210 x 297 mm
a

Speciality: first ever international speciality publication for ceramic implantology

Issue Editorial Deadline Advertisement Deadline  Release Date ‘

1/2020 02 March 13 March April

2/2020 04 September 18 September October

Format i 1/2 1/3 1/4

Dimension 210 x 297 210 x 148 (horiz.) 210 x 99 (horiz.) 105 x 148
105 x 297 (vert.) 70 x 297 (vert.)
1/4 Price 3,450 EUR 2,950 EUR 2,450 EUR 2,150 EUR

Supplement  from 205 EUR per 1,000 copies (excl. postal fee)

E-paper link

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.




implants—international magazine
of oral implantology (ENG)

With readers from some 100 countries, implants is
one of the most widely distributed dental publica-
tions in the world today. In cooperation with the Ger-
man Association of Dental Implantology e.V. (DGZI),
the oldest European implantology specialist society,
implants is dedicated to the transfer of know-how in
the international field of dental implantology.

erent intraoral applications

entation and implantation

king innovations DTN )

Target group:  oral implantologists (international)

Print run: 10,000 copies
Frequency: 4 issues
Format: 210 x 297 mm
Speciality: international distribution
Issue Editorial Deadline  Advertisement Deadline Release Date Speciality
1/2020 17 January 07 February March
2/2020 13 March 09 April May
3/2020 17 July 14 August September Preview 3 Future Congress/DGZI Congress 2020,

Bremen/GER | Preview EAO Congress 2020, Berlin/GER

4/2020 18 September 09 October November Review 3 Future Congress/DGZI Congress 2020,
Bremen/GER | Review EAO Congress 2020, Berlin/GER

- Format 111 172 13 1/4
Dimension 210 x 297 210 x 148 (horiz) 210 x 99 (horiz) 105 x 148
105 x 297 (vert.) 70 x 297 (vert.)
- 1/4 Price 3,450 EUR 2,950 EUR 2,450 EUR 2,150 EUR
Supplement  from 205 EUR per 1,000 copies (excl. postal fee)

E-paper link

%=

E . Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.
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laser—international magazine
of laser dentistry (ENG)

The international magazine /laser offers specialised den-
tists a unique medium of its kind, which is dedicated

to the successful use of lasers in the dental practice. In
cooperation with the Deutsche Gesellschaft fur Laser-
zahnheilkunde e.V. (German Association for Laser Den-
tistry) and the International Society for Laser Dentistry
(ISLD) founded in 2018, it aims to promote the world-
wide transfer of know-how in the field of laser dentistry.

Target group:
Print run:
Frequency:
Format:

Speciality:

Issue

1/2020
2/2020
3/2020
4/2020

1/1

dentists using lasers in their practice
4,000 copies

4 issues

210 x 297 mm

member organ of DGL & ISLD

Editorial Deadline Advertisement Deadline

24 January 14 February
09 April 08 May
07 August 21 August
02 October 16 October
Dimension
1/4 Price
Supplement

Release Date

international magazine of |95

L

eatment of oral leukoplakia
with a 980nm diode laser

case report

Facial swelling caused
by infected teeth

Speciality

March
June
September Preview DGL Congress 2020, Bremen/GER
November Review DGL Congress 2020, Bremen/GER
11 1/2 1/3 1/4
210 x 297 210 x 148 (horiz.) 210 x 99 (horiz.) 105 x 148
105 x 297 (vert.) 70 x 297 (vert.)
2,250 EUR 1,650 EUR 1,500 EUR 1,200 EUR
from 400 EUR per 1,000 copies (excl. postal fee)
E-paper link

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.

oo
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COMPENDIUMS
FOR BEGINNERS
AND EXPERIENCED

Comprehensive yearbooks by OEMUS MEDIA AG

With the yearbook series, OEMUS MEDIA AG offers dentists and dental technicians as well as the entire practice team
speciality compendiums for implantology, digital dentistry/dental technology, endodontics and prophylaxis. Renowned
authors from science, practice and industry inform about the basics and current trends of the respective subject areas.
The yearbooks can be ordered directly from the publishing house, but are also available during the congresses and trade
fairs from OEMUS MEDIA AG. The participants of the congresses, symposia and seminars will receive the yearbook for
the respective subject area during the event.
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Jahrbuch Implantologie

Target group:
Print run:
Frequency:

Format:

Issue

2020

implantologists, dentists
5,000 copies
1 issue

210 x 297 mm

Editorial Deadline Advertisement Deadline

01 March 16 March

Jahrbuch Digitale Dentale Technologien

T Target group:
Digitale Dentale .
Technologien Print run:
20 20 Frequency:
Format:
Issue
2020

Jahrbuch Prophylaxe

: Target group:
Jahrbuch | arget group
Print run:

Frequency:

Format:

Issue

2020

Jahrbuch Endodontie

Jahrbuch Target group:
E2ﬂ(6d(2mi Print run:
Frequency:
Format:
Issue
2021

dentists, dental technicians
1,000 copies
1 issue

210 x 297 mm

Editorial Deadline Advertisement Deadline

02 December 2019 17 January

Release Date

May

Release Date

February

prevention orientated dentists active in periodontics

1,500 copies
1 issue

210 x 297 mm

Advertisement Deadline

03 April

Editorial Deadline

20 March

endodontists
1,500 copies
1 issue

210 x 297 mm

Advertisement Deadline

05 October

Editorial Deadline

21 September

Release Date

May

Release Date

November



1/1

E-paper link

1/4

E-paper link

[=] 54, ]

[=]

Format

Dimension

Price

E-paper link

L

1/1 +PR profile 11 1/2
210 x 297 210 x 297 210 x 148 (horiz.)

105 x 297 (vert.)
2,250 EUR 1,500 EUR 1,250 EUR

Prices are identically for all yearbooks.

Dates are subject to change. All prices are valid for 4c ads. Prices in EUR plus VAT. All dimensions in millimeters.

Further formats, advertising forms and prices on request. Detailed media data can be found at www.oemus.com/mediadaten.

E-paper link

[=] 4| (=]

1/3
210 x 99 (horiz.)
70 x 297 (vert.)

950 EUR
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General Terms and Conditions
for Ads and Third-Party Suppl its in N papers and Magazines

1. An“Ad Order” within the meaning of the General Terms and Conditions below shall be the contract
regarding the publication of one or several ad/s of an advertiser in a printed publication for the
purpose of distribution.

2. In case of doubt, Ad Orders shall be called for publication within one year after conclusion of
contract. If the conclusion grants the right to call individual ads, the order shall be completed
within one year of publication of the first ad, provided the first ad is called for publication and
published within the deadline mentioned in sentence 1.

3. In case of contractual conclusions, the customer shall be entitled to call for publication of
further ads even beyond the ad quantity stated in the order within the period of time agreed upon
or respectively stated under clause 2.

4. If an order is not fulfilled due to circumstances the publisher is not responsible for, the customer
shall be obliged, notwithstanding any further legal obligations, to reimburse the publisher for the
difference between the discount granted and the discount corresponding to the actual order.
Reimbursement shall not apply if the non-fulfilment is due to force majeure within the risk area of
the publisher. Any ad bookings shall become binding upon acceptance by the publisher. If any
cancellations are made after the ad was accepted, 30 per cent lump-sum cancellation fees shall
become due. From four weeks to the closing date, 50 per cent lump-sum cancellation costs shall
become due for any cancellation. In case of any cancellations after the closing date, 75 per cent
lump-sum cancellation costs shall become due.

5. For the purpose of calculating the acceptance quantities, text millimetre lines shall be convert-
ed into ad millimetres based upon price.

6. No guarantee shall be given for the inclusion of any ads and third-party supplements into spe-
cific issues, specific editions or at specific locations of the print, unless the principal has expressly
made the validity of the order dependent thereon. In case of classified ads, the publisher shall
guarantee publication under the respective rubric, without this requiring any explicit agreement.

7. Text section ads shall be ads which border text at least at three sides and not on other ad.
Ads that are not identifiable as ads due to their editorial design shall be clearly identified by the
publisher using the term “ad”.

8. The publisher reserves the right to reject Ad Orders—also including individual calls for publica-
tion in accordance with a contractual conclusion—and supplement orders due to content, origin
or technical form according to uniform principles of the publisher. Ads and supplements may also
be rejected in case of orders confirmed in a legally binding manner if, at the publisher’s reason-
able discretion, their content violates laws, official provisions or good morals or their publication
is unacceptable for the publisher. This shall apply to orders which have been submitted to branch
offices, ad offices or representatives. Supplement orders shall be binding for the publisher only
after the submission of a draft of the supplement and its approval. Supplements which, through
their format or layout, give the reader the impression that they are an element of the newspaper or
magazine or contain third-party ads shall be accepted only after consultation with the publisher.
The customer shall be notified about the rejection of an order immediately.

9. The customer shall be responsible for the timely submission of the ad text and flawless print
documents or the supplements. In case of obviously unsuitable or damaged print documents,
the publisher shall demand replacements immediately. The publisher shall guarantee the usual
standard print quality for the relevant publication within the scope of the printing documents
submitted.

10. The customer shall have a claim to payment reduction or a flawless replacement ad if the
print of the ad is, either in whole or in part, illegible, incorrect or incomplete, but only to the extent
that the purpose of the ad has been compromised. If the publisher lets a reasonable deadline set
for this purpose pass, the customer shall have a right to withdrawal from the order. Claims for
compensation for damages from impossibility of performance, default, positive infringement of
the contract, fault upon contract conclusion and from unlawful acts, also for any orders placed
by phone, shall be excluded, unless they are based on intent or gross negligence by the publish-
er, its legal representative or any auxiliary agent. Any further liabilities for the publisher shall be
excluded. Any complaints must be asserted within a period of four weeks following receipt of the
invoice and supporting document.

11. Proofs shall be supplied only upon express request. The customer shall bear responsibility
for the accuracy of the returned proofs. If the customer does not return within the legal time limit
the proof sent to the customer in good time, permission for printing shall be deemed to have
been given.

12. If no special size specifications have been provided, the price of the ad shall be calculated
based on the actual printing height customary acc. to the type of ad.

13. If the customer does not provide prepayment, invoice and supporting document shall be
transmitted immediately, but, if possible, fourteen days following the publication of the ad. The
invoice must be paid within the time limit specified on the price list and beginning with the receipt
of invoice, unless a different payment period or prepayment has been agreed upon in an individ-
ual case. Any possible discounts for early payment shall be granted based upon the price list.

14. In the event of delayed payment or deferred payment, interest shall be charged, as well as
collection costs. In the event of delayed payment, the publisher may suspend the further execu-
tion of the current order until payment is received and may demand prepayment for the remaining
ads. In case of reasonable doubt of the customer’s solvency, the publisher shall be entitled to
make the publishing of additional ads dependent on the prepayment of the amount and on the
settlement of any outstanding invoice amounts, regardless of any initially agreed payment dead-
line, also within the duration of any ad contract.

15. The publisher shall provide an ad voucher with the invoice upon request. Depending on type
and scope of the Ad Order, ad samples, sample vouchers or complete voucher numbers shall be
delivered. If a voucher can no longer be procured, a legally binding certification from the publisher
regarding the publication and distribution of the ad shall replace it.

16. The customer shall bear the costs for the manufacture of ordered printing blocks, matrices,
and drawings, as well as for any significant changes to initially agreed designs as requested by
or attributable to the customer.

17. A reduction in the number of copies circulated may lead to a claim for a price reduction if the
overall circulation average throughout the insertion year beginning with the first ad or stipulated
otherwise—if the circulation has not been specified—is smaller than the average circulation sold
during the previous calendar year (in case of trade magazines, this might refer to the distributed
circulation, if applicable). A reduction in circulation shall be a deficiency that justifies a price
reduction only if it amounts to

20 per cent in a circulation of up to 50,000 copies,

15 per cent in a circulation of up to 100,000 copies,

10 per cent in a circulation of up to 500,000 copies,

5 per cent in a circulation of more than 500,000 copies.

Furthermore, upon contractual conclusion any price reduction claims based on reduction of cir-
culation shall be excluded if the publisher has notified the customer of the reduction in circulation
in such a timely manner that the customer could withdraw from the contract before the ad is
published.

18. In case of keyed ads, the publisher shall exercise the care of a prudent businessman with
regard to safekeeping and timely forwarding of offers. It shall not assume any further liability.
Registered and express letters addressed to keyed ads shall be forwarded using only regular
mail. The receipts of keyed ads shall be retained for four weeks. Correspondence which has not
been picked up during this time frame shall be destroyed. The publisher shall send back valuable
documents without being obliged to do so. In the interests and for the protection of the customer,
the publisher reserves the right to open any incoming offers for verification to eliminate any abuse
of the keyed ad service. The publisher shall not be obliged to forward any commercial proposals
and mediation service offers.

19. Matrices shall be returned to the customer only upon special request. The retention obligation
shall end three months after expiry of the order.

20. The voidness of any clause shall not affect the effectiveness of the remaining provisions.

21. Unless the law mandatorily provides otherwise, the place of fulfilment shall be the publisher’s
main office. Leipzig shall also be agreed upon as the place of jurisdiction for dunning proceedings
and in the case that the customer’s place of residence or habitual abode is unknown at the time
the suit is filed.

Supplementary Terms and Conditions

a) Once any Ad Order has been placed, the customer shall acknowledge the General and the
Supplementary Terms and Conditions, as well as the price list of the publisher.

b) When accepting and examining the ad texts, the publisher shall use customary amount of
care, but shall not be liable when being misled by the customers.

c) Any commission payment to advertising agencies shall be subject to the condition that the
advertising agency places the order directly and also delivers the text resp. printing documents.
The advertising agencies and agents shall be obliged to adhere to the publisher’s price list in their
offers, contracts and statements of account with the advertisers. The agency commission grant-
ed by the publisher may neither totally nor partially be passed on to the customer.

d) The discounts specified in the ad price list shall be granted only for such ads of any advertiser
that are published within one year. The time limit shall start upon publication of the first ad. The
allocation of any own prices to regional resp. part editions or any other printed material of the
publisher shall be regarded as a separate order; the relevant edition or combination shall become
subject to a separate contractual conclusion.

e) The advertiser shall be retroactively entitled to a discount corresponding to its actual purchase
of ads within a one-year period if it made any conclusion at the beginning of the period which
entitles it to a discount based on the price list from the outset. The claims for any additional re-
muneration or charge shall cease to apply if they are not asserted within a period of three months
after expiry of the year of conclusion.

f) The publisher reserves the right to additionally charge the discounts granted to the customer in
case of any full or partial cancellation of discounted media packages.

g) Any defects in the printing documents that are not recognisable immediately, but become
apparent only during the printing process shall not constitute grounds for the customers for any
claim for payment reduction or compensation due to insufficient publication.

h) If the error made in the repeated ad is the same as the one in the first publication, any claims
for payment reduction or compensation shall be excluded, unless the customer has made a
complaint immediately after the first publication.

i) Any placement requests shall be taken into account acc. to the actual possibilities. The selec-
tion of specific text pages and any exclusion of competitive ads may not be agreed in a binding
manner.

j) The customer shall be liable for the content and legal admissibility of the ad text and image
and shall indemnify the publisher from any third-party claims. The customer shall be obliged to
reimburse the costs of the publication of any counter statement related to actual allegations of
the published ad in acc. with the respective applicable price list.

k) There shall be no claim for any document portion for all-copy ads. For repeated ads, the cus-
tomer shall receive an ad excerpt only of the first ad.

I) Any changes in the ad price list shall become effective upon entry into force, also for current
orders, unless any other agreement has been expressly made.
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Print templates

Digital data:
Data transfer:

Data ready for offset print (PDF and EPS files)
via FTP server ftp://ftp.stecklayout.info
(access data upon request)

Transer via e-mail (up to 20 MB):
dispo@oemus-media.de

Printing technique: web offset printing 60 grid
Resolution of pictures: 300dpi

Resolution of

text/artwork: 1,200dpi

Fonts: OpenType format, TrueType format

All publications are based on the key data of FOGRA standards. To avoid
print problems, the following parameters must be fulfilled: Paper category 2,
all matt-coated papers from 70 g/m2 as well as and all coated papers below
70g/m2.

1. Delivery of digital data

— PDF with standard PDF/X-1a or PDF/X-3

— data from the most common DTP programmes including fonts, graph-
ics, logos and pictures

—to avoid colour variations, colour space and print profiles be avoided;
and all colours within the document should be separated into CMYK

— the advertisement needs to be available in the final format at 100 % or
must be scalable

— page bleed allowance is 3mm for bordered subjects

—text and picture elements that may be cut off should be placed at least
7mm towards the middle at all edges

2. Proof run

2.1. Print colours

Colours according to the European colour range DIN 16539 must be used.
Special colours have to be indicated clearly.

2.2. Paper

The proof run should be done on continuing print paper. If that is impos-
sible, an approximate match must be ensured according the tones and
surface.

3. Proof
Instead of a proof, a run analogue proof may also be delivered. The criteria
do not change.

4. Final control
Please inspect all data initially before submitting to the publisher.

5. Delivery of ready-made printed products

Inserts, bound-in inserts and glued-in inserts must be perfectly packaged
and machine-processable and clearly marked for object and output, with
a subsidy of 5%, and delivered to the print shop free of charge no later
than 14 days before the publication date. Please contact the advertising
department of OEMUS MEDIA AG for the respective address. A specimen
copy of the inserts, bound-in inserts and glued-in inserts with publication
identification must be sent in advance to the publisher, advertisement dis-
position department.

Imprint

Publisher: Torsten R. Oemus

Contact address:

OEMUS MEDIA AG Phone: +49 341 48474-0

HolbeinstraBe 29  Fax: +49 341 48474-290

04229 Leipzig E-mail: info@oemus-media.de
Web: www.oemus.com

Board of directors:

Ingolf Débbecke +49 341 48474-0 doebbecke@oemus-media.de
Jurgen Isbaner +49 341 48474-0 isbaner@oemus-media.de
Lutz V. Hiller +49 341 48474-0 hiller@oemus-media.de
Sales team:

Simon Guse +49 341 48474-225  s.guse@oemus-media.de
Timo Krause +49 341 48474-220  t.krause@oemus-media.de

Nadine Naumann  +49 341 48474-402 n.naumann@oemus-media.de
Stefan Reichardt +49 341 48474-222  reichardt@oemus-media.de
Henrik Eichler +49 341 48474-307  h.eichler@oemus-media.de
Stefan Thieme +49 341 48474-224  s.thieme@oemus-media.de

Location,

Registry court: Leipzig, AG Leipzig
Commercial

register: HRB-Nr. 20609
VAT-ID.: DE 198530194

Tax number: 232/100/00437 Lpz Il

Supervisory board: RA Jorg Warschat, LL.M. (Head of the board)
Board of directors: Ingolf Ddbbecke (Head of the board)

Jurgen Isbaner (V.i.S.d.P)

Lutz V. Hiller

Deutsche Bank AG
IBAN: DE20 8607 0000 0150 1501 00
BIC: DEUTDESL

Bank details:

Employee photos: unless otherwise stated © Katja Kupfer
Art direction/layout: Alexander Jahn
Proofreading: Sophia Pohle

The publication as well as the contained contributions and illustrations are protected by
copyright. Any use without the consent of the publisher is inadmissible and punishable by

law. This applies in particular to duplications, translations, microfiming as well as storage

and processing in electronic systems.

n facebook.com/oemus m linkedin.com/in/oemus-media-ag
instagram.com/oemusmediaag xing.com/companies/oemusmediaag

Status: 15.11.2019
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WE HELP YOU PLAN YOUR 2020 ACTIVITIES
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